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Two shy young men start to work in an all-inclusive hotel.
A new, absurd world opens up to them. Colourful bikinis,
an abundance of food and the management’s demands ensure
they will never be the same again.

SYNOPSIS
At the start of the summer season Ismail and Hakan start working in Nashira Resort, a gigantic allinclusive hotel at the Turkish Riviera. Ismail is 18 and dropped out of school to earn money for his family.
He dreams of working as a hairdresser, but is employed as a kitchen porter at the hotel. Hakan is 25 and
the youngest of 12 children. He quit his studies and hopes to overcome his social anxiety in the hotel. He
will work as a lifeguard at the aquapark of the hotel. Both have come to the hotel business to move ahead
in life and to learn English.
At first both young men are very shy and avoid all contact with the hotel guests. They have learned to
be respectful to others and they understand their position. They observe the colourful swimsuits, the
unemptied plates, the different ways of addressing other people, and gradually discover the sorts of
opportunities that come with them.
As the friendship between Ismail and Hakan grows stronger, it becomes clear how different they are.
Watching the guests from behind his buffet, Ismail’s appetite to discover the Western world only seems to
increase. But Hakan struggles to be ‘the nobody’ the hotel business demands him to be. In vain, he tries
to discuss Pushkin and Dostoyevsky with the Russian tourists. Is it at all possible to set your identity aside
for the sake of money? And who can be an example to whom?
By following Ismail and Hakan during 2 summers in the hotel, ALL-IN explores the loss of innocence
against the backdrop of a fading European dream. Initial kindness turns into indifference as Ismail and
Hakan’s initiation into the absurd world of Western tourism soon leads them to ask: which dreams are
really worth aspiring to?
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BIO DIRECTOR
After obtaining his master’s degree in Political and Social Sciences at the University of Antwerp, Belgium,
Volkan Üce started to work at the same university. He decided to continue as a self-taught filmmaker
before completing his PhD.
His first full-length documentary ‘Displaced’ had its world premiere at DOK Leipzig 2017 and was received
with great enthusiasm by both the international and the Belgian public. ‘Displaced’ shows the identity
crisis of third-generation Turks growing up in Belgium and the Netherlands. At the same time the film tells
a lot about current Turkish and Western European society.
As a filmmaker, Volkan makes sure that his films are more than just an exotic story. Besides informing and
creating empathy for his protagonists, Volkan also strives, in a subtle way, to confront the audience with
themselves.

FILMOGRAPHY

DISPLACED (2017)
documentary, 75’

INTERVIEW DIRECTOR
You are of Turkish descent but living in Belgium. How did this project come about?
I deliberately choose themes that are related to my life. I was born & raised in Belgium by Turkish parents.
Every year I went to Turkey with my parents, to visit family and friends. We always visited my nephew,
who constantly asked me questions about Europe. But after working in an all-inclusive hotel, he suddenly
stopped asking. Europe did not interest him anymore. This sudden change triggered me to research life in
all-inclusive hotels and make the documentary ALL-IN.
Your access inside the hotel is impressive. Were there any challenges during the research?
Most challenging was to find the hotel. The hotel owners wanted me to film the hotel and the
entertainment, but the staff & their accommodation? They couldn’t understand why. However filming
inside the lodging house of the workers was what interested me: this is where they are able to be
themselves and where they discuss & give a place to everything they see and think. Once I found the
hotel, I still had to find my characters. I attended all the intake conversations the HR manager held at the
beginning of the season. I was nervous, because the click I have with my characters is essential. But when
I met Hakan & Ismail, I was immediately convinced of both of them.
It is quite unique to watch a film told from the point of view of the workers. The film focusses on the
evolution of Hakan and Ismail: 2 Turkish boys who have left their rural villages to work at the resort.
How did you see them evolve over time?
The hotel bubble in ALL-IN functions as a microcosm of different nationalities, cultures and mentalities.
Growing up as someone with migrant roots, I experienced how certain values of one country didn’t fit into
the other country. A part of me is a hotel guest, but a part of me is the hotel staff. And I have issues with

this. It’s my goal to give the hotel staff a face, a voice. They are as worthy as anyone else. It’s a matter of
inclusion.
Hakan for example is super literate and likes to talk about philosophy, but the hotel guests do not notice
this side of him. When an important part of your personality is not acknowledged, this impacts how you
feel. Hakan begins to question his identity and future, leading Hakan to give up his dream of going to the
US. And that’s why I recognise myself in Hakan. I also want to talk about Nietzsche, but often people would
rather ask me what a typical Turkish dish is.
Besides informing and creating empathy for the protagonists, you also strive, in a subtle way, to
confront the audience with themselves. What confrontation may the audience expect?
As a filmmaker, I want to avoid telling exotic stories. It is by no means the intention to make a polarizing
film. With my first feature documentary DISPLACED (DOK Leipzig, 2017), I managed to get Europeans and
Turks to look at young European Turks in a more nuanced and empathetic way. With ALL-IN I want to invite
the audience to step into the shoes of these 2 workers and to share their hopes and dreams, to recognize
themselves in these boys.
Tourists are funny creatures sometimes. So I must admit that we did add some funny and absurd scenes of
their ways of experiencing holiday.
You also describe this film as an ode to innocence. Can you explain?
I often question: how quickly does someone lose their innocence? Is it at all possible not to lose your
innocence? Today’s society steers young people in a certain direction, but what does this do to your identity,
your desires and your expectations? And then we could all wonder: in what respect have we already
adapted to the laws of the ‘hotel’? In what sense have we lost our innocence?

“I also want to talk about Nietzsche,

but often people would rather ask me
what a typical Turkish dish is.”

BIO PRODUCER
Cassette for timescapes produces films and crossmedia projects that combine innovative vision and social
or political engagement. Producer Emmy Oost received the Flanders Cultural Prize for Film 2015 for a slate
of migration films and her work on interactive documentaries. Cassette for timescapes has successfully
coproduced with the US, UK, France, Germany, the Netherlands and aims at distributing its films worldwide
through a tailor-made impact strategy for each project.
Emmy Oost studied Literature and Linguistics and is part of the DocSociety Impact Producers, EAVE,
Eurodoc, ACE Producers Networks. Since 2014, she teaches at LUCA, school of arts.
In 2019 she started Filmpact, an organisation that implements impact producing in Flanders.
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